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Abstract: At present, the supply of free places at universities in the Czech Republic outstrips the demand of students in many

fields of study. As a result, universities are trying to understand the circumstances that influence a student’s decision-making.

The aim of this study is to identify these factors. Using a Friedman ANOVA and Wilcoxon test it was discovered that the most

important role is played by the institutional factors, i.e. ones that the university can itself influence. In statistical terms, they

are significantly more important than economic or social factors. Out of the institutional factors, the entry requirements, structure

of mandatory subjects and quality of teachers have a significant influence. A regressive analysis showed that whereas students

find out the first two mentioned items in advance, there is generally no verification of the quality of teachers.t present, the supply

of free places at universities in the Czech Republic outstrips the demand of students in many fields of study. As a result,

universities are trying to understand the circumstances that influence a student’s decision-making. The aim of this study is to

identify these factors. Using a Friedman ANOVA and Wilcoxon test it was discovered that the most important role is played by

the institutional factors, i.e. ones that the university can itself influence. In statistical terms, they are significantly more important

than economic or social factors. Out of the institutional factors, the entry requirements, structure of mandatory subjects and

quality of teachers have a significant influence.

In view of the fact that in the Czech Republic the financing of universities is still partially

dependent on the number of students who study at the relevant university, and the fact that

the supply of free places exceeds demand, there is an evident attempt on the part of

individual universities to appeal to and gain the greatest number of students. Many studies

examine the influence of the individual tools that universities use as part of their marketing

on students’ decision-making (Chase, Geringer and Stratemeyer, 2019; Songan et. al, 2010;

and others).

Maniu and Maniu (2014) state that it is not easy to understand the process by which a

student chooses a university because it is a complex decision influenced by many factors.

The authors include the reputation of the institution, economic demands, influence of

parents, possibility of finding work and many other things amongst the important factors.

The aim of this study is to find out whether the economic factors are dominant in the choice

of university for the Czech students living in a socially disadvantaged region with high

unemployment, low average pay, the highest proportion of inhabitants with bankruptcy

orders, and high proportion of inhabitants with low education.

From picture 1 it is evident that institutional factors have the most significant influence, 

followed by economic factors and then social factors in third place.

Picture 1: Importance of individual groups of factors - all students (source: own calculation)

H1, which assumes that out of the monitored groups of factors the economic factors are the 

most important for choice of university, was rejected.

H2, which assumed that students of economic fields will differ in terms of the evaluation of 

importance of individual factors, was also rejected.

In order to achieve the goal, i.e. to discover which factors play a role in decisions about the

choice of university, three groups of factors were created: economic, social and institutional.

An overview of the individual groups of factors is given in Table1.

For each item students responded on a Likert scale of 1 to 5, according to how they consider

it to be important for the choice of university (1 = not at all important to 5 = is definitely

important).

Based on previously performed research, the following hypotheses were formulated:

H1: Out of the monitored groups of factors the most important for choice of university are

economic ones (Maniu and Maniu, 2014; Hemsley-Brown and Oplatka, 2015).

H2: The students who are considering the study of economic fields will differ in the

preferences of individual factors from the students who want to study other fields of study

(Navratilova, 2013).

The selection data set consisted of students of the last years of grammar schools and

specialist schools with economic focus in the Most area (N = 155), i.e. in one of the

disadvantaged localities of the Czech Republic.

The data were collected in the autumn of 2019 and developed using MS Excel and Software

Statistica. The tests used:

In order for universities to gain new students successfully, they need to understand the

students’ decision-making process, which is not that simple and may be influenced by many

variables. Within this study three groups of factors were created: economic, social and

institutional. There are statistically significant differences between these factors. It was

discovered that not even in a socially and economically disadvantaged locality are economic

factors of the greatest importance. One piece of good news for universities may be the

finding that factors described as institutional have the greatest importance, and these are

factors which each institution can itself influence.
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